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Successful Internet Marketing &
Social Media Marketing
An Introduction




4 Web Marketing Perspectives

Google & The Dicing of Everything

% Get Google’s Perspective

Markets are Conversations
~ Get Outside Perspective

Visitors are unique
“ Match his/her perspective

Analytics Rule
% Get Inside Perspective
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The 3 “Bees” of
Successful Internet Marketing

“~Be Found (SEO & PPC)
“Be Convincing

~Be Analytical

Lather, rinse, repeat...
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The Overriding Goal of the Search Engines

“~Relevance & Importance

“ For every search,

“ Deliver in the SERPs (Search Engine Results Pages) the
most relevant & important result that most closely
matches what the searcher is looking for.

“.Organic results &
~ Paid (PPC) results

“ Search Engine Optimization: Ensure that your site is
relevant & important for the searches that your
audience performs.

= Be Found
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How Google Determines ‘Organic’ Ranking

“~_0On-Page Factors: Relevance
~ Keywords (NOT keyword meta-tags)
“ Visible Text (not graphics or Flash)
“ Page <Title>
“ Document Structure
~ <H1,2,3>, Alt-Text,...
“ Site Crawlability...

“ Off-Page Factors: Importance
“ Links pointing back to your individual pages
~ Quality, Relevance, Content, Quantity
~ THIS IS WHERE SOCIAL MEDIA SHINE
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How Google Determines ‘Organic’ Ranking

Q

l_. _._. C

D 4

1. User enters

3. Google selects
documents that

are relevant to

a search guery. the search query.

2. Google scans its
index for words in
the search query.

S p» ===

4. Documents are

sorted by PageRank
and other signals.

5. Results are
displayed.

In step 3, Google fetches a collection of relevant documents from its index. Regardless of how
much PageRank a document has, if it isn‘t relevant to the query, it won't make it beyond step 3.
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SEO — Some On-Page Tips

< Map 2-3 keywords per page

 <Title> & Meta Description: Sell the click
e Don'’t forget PDFs

e 80/20 rule — The Long Tall

# Visits
(or Visitors) '

Head | The Long Tail
Work: Keyword / Key Phrase




Where to Place Keyword Phrases

~ Page Title

“ Main Body Copy
“ Smooth flow

~ Headlines & Bullets

“ Call-to-Action Links
“ Avoid the click here syndrome

“ Meta Description
“ Often shown in the SERPs
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The Importance of the <title>

“ Well-written, unique title paired with strong
content helps position in SERPs

% 50-75 characters in length

“ Lead with the important keyword
“~ Not always the company name

Compelling titles invite clicks by search engine
users

“. By comparison, keyword meta tag is all but
useless.

“ Possibly for misspellings...
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SEO — Off-Page Tips

~ Keyword-rich links

From highly relevant sites

No sense in buying low quality links

No point in blatant link exchanges

Public relations: Optimize & distribute press releases

Blogs & social media an excellent source for incoming
I i n kS Kleinberg's 'hubs & authorities

R4

R TR TS
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How Social Media Fit In

“ Social media: organizations having
conversations with their customers

“ Also: customers, prospects, influencers,
having conversations with each other

~ Participating in and monitoring these
conversations is critical

“ Voice of Customer more important than
ever

“~ An important source of links
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Blogs can deliver “Google Juice”

Blogs = Link building ‘machines’

Web |mages Maps MNews Yideo Gmail more »

( ;0081 '. |Iink:kaushik.neﬂ |[ Search AP—E;Z::::E?EM
i ch O pages from Canada
Web Fesults 1- 100 §about 3,580 linking to kaushik.net g4.73 sec

Google Anaktics Blog: MNovember 2006 »€

Soogle Apps far Your Domain. Monday, November 27, 2006, Every now and then we will share
updates from other Googlers about the products they're working on ...

analytics blogspot. com2006 11 01 _analytics_archive html - 32k - Cached - Similar pages

Google Analytics Blog June 2006 »€

Tip: Goals without e-commerce. Friday, June 30, 20068, YWe recently posted about what a visit
iz worth and the importance of setting goals in determining a ...

ahalytics blogspot. com2006_06_D01_analytics_archive html - 29k - Cached - Similar pages

Official Gooale Blog: Mew: Google Finance China, new Finance homepaage »€
24 Apr 2008 ... skip to main | skip to sidebar. The Official Goaogle Blag - Insights from Googlers
into our products, technology and the GGoogle ...

gooaleblon. blogsoot. com200804/ new-aooole-finance-china-new-finance. btml - 77k - 3 hours
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It's not just the links that count...

~ “Automatic SEO”
“ Search Engines Love Blogs
~ “Automatic” optimization of URLs, Page Titles etc.

“ Automatic alerting of the search engines (pinging
mechanisms)

~ Community — a.k.a. the “Echo Chamber”

“0Once you've built a great blog, it produces great
results for anything you write about.
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Voice 2.0

(cross-posted from Simply Relevant: Voice 2.0: A Manifesto for the Future)

[} 2 2 - H - s [FRS SRS EERRET SRR T RSN CEE S I Y S
:V;e re wrtnejss";g the_ t;egmmngs r:\f a trfar:: alec.saunders@gmail.com | My Account | Sign out
elecommunications industry. My hope is th Vil i G N M Scholar

evolution of Voice into a full blow internet a 0 0 Sle - : Advanced Search
‘ ; "voice 2.0" m Preferences

2.0 is the next step from where we are tod e O S s
Vonage, Packet8, and the cable offerings, z P WATER Nipera S
VoIP foundation. Voice 2.0 — true VolP — i Web
Web.

Voice 2.0: A Manifesto for the Future -- Simply ReleVe
My hope is that clash will be the, albeit painful, evolution of Voice into a full blow internet

It's already begun. The arrival (and mass a application — the birth of Voice 2.0. Voice 2.0 is the next ...
Péiiio. and PhoeChom & onc Sidicitil iotum._com/simplyrelevant/2005/10/21/voice-20-a-manifesto-for-the-future/ - 53k -
' |

Cached - Similar pages - Mote this
landline business amongst incumbent carrie

American landline attrition doubled. As Iw rpor) Voice 2.0 - Manifesto for the Future 2.doc

File Format: PDF/Adobe Acrobat - View as HTML
reached 10,000 per day, as customers opt | will be the, albeit painful, evolution of Voice into a full blow internet application — the birth of
services from traditional providers. Voice 2.0. Voice 2.0 is the next step ...

iotum.com/presskit/voice_2_0_manifesto.pdf - Similar pages - Note this

[ More results from iotum.com ]

What will that world look like? Who will be

moneymakers? What will the consumer ex VOICE 2.0 - October 16. 2006 - Ottawa, ON, Canada

let’s have a closer look. This essay is part f Voice 2.0 is Q@tawas hottest next-generation communications conference bringing together
telecom practitioners to share insight and information regarding ...

what I would like to see in the communicati www voice2 ca/ - 15k - Cached - Similar pages - Note this

dubbed Voice 2.0.

What is Voice 2.0? - VolP News

Some of it is hypeig “2but some of it could disrupt the telecom world.
www.voip-news.com/feature/what-is-voice-2-122706/ - 31k - Cached - Similar pages - Note this

Source: Alec Saunders, Zonebive presentation

Works


http://www.ocri.ca/events/presentations/zone5ive/sept08.pdf

Royal Sands Cancun Resort Rentals

Enjoy up to two weeks in the sun at the Royal Sands in Cancun. The Royal
Sands, ranked the #1 timeshare resort in all of Mexico by the 20,000 member
Timeshare Users Group and #2 globally, is a five star vacation that you won't forget.
Located in the Cancun hotel zone, the R
and the famous Cancun nightlife.

Scholar

Web |mages Groups News Maps

cancun resort rentals

Google

Search: @ the web © pages fro

alec.saunders@gmail.com | My Account | Sign out

more »

Web

Cancun Resort Hotels
www.Booklt.com  $89: Save 65% Off + $100 Spa Credit Book Onlme or Cg
782-9722

Cancun Five Star Resort Rental at Royal Sands Feb
Cancun Rental. The BEST in Cancun.For Absolute luxury regh®
Sands.

www_harleymom.com/cancun/index.htm - 16k - Cache

owner. Royal

Oimilar pages - Note this

Resort Rentals International: Specializig#fh affordable vacation ...
Resort Rentals International: Spemahzmg iz@M0rdable vacation rentals at quury
| resorts worldwlde Dlscover the perfect hgCe |n resort accommodations ..

@ | illiam:

www.resomentalsintl.cow -7

This year, we're not going to Mexico. G Alec Saunders LOG
March 2008. All three villas are a gener Royal Sands Cancun Resort Rentals. Enjoy up to two weeks in the sun at the Royal
accomodate six adults. The villa bedrog Sands in Cancun. The Royal Sands, ranked the #1 timeshare resort in all of ...
saunderslog.com/royal-sands-cancun-resort-rentals/ - 34k -

Cached - Similar pages - Note this

Bched - Similar gage - Note this

entertaining or just relaxing and enjoyin
floor plan.

Villa A5001 is a spectacular ground floor, beachfront unit. If your idea of a vacation
in Mexico is to be able to step out your door and onto the beach, you are going to

. 2 searchincWorks

yonsored Links

Cancun Rental
Huge selection of vacation rentals

Multiple photos of every property
HomeAway.com

Omni Cancun Resort Hotel
Luxury oceanfront resort with great
all-inclusive packages available.
www.OmniHotels.com

Playa Del Carmen Rental
Most-trusted vacation rental source
10 years serving sawy travelers
www._GreatRentals.com

Cancun Resort Hotels

Find Great Resorts in Cancun and
Exclusive Deals on Condoexpress.com
www.condoexpress.com




Being a Blogger

“~ Write frequently
“~ Write meaty posts

~ Be controversial

N Works
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- Participate in “the

Conversation”

- Ask for “link love”
- Comment
- Keep a blogroll

Love your friends!



Optimize your content

“ Use WordPress to maximize pagecount
” Use a Google Sitemap

# Give your posts titles @) WORDPRESS

~ Give ‘em GOOD titles
“~ Link and Trackback

“ Ping the search engines GO Ogle

~ Get a top level domain /

Connect to your main site L® Technoratl
#~ Tag, tag, tag oyt e

~ Syndicate: RSS, Feedburner, Other blogs

N Works




Just Don't Ignore
Blogs

(Your brand is at stake)
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We’re Waiting
Sears Canada

For A Miracle From

“Sears Canada is a multi-channel

retailer dedicated to providing its

customers with quality
merchandise & exceptional
coast to coast.” Sears Can:
Mission Statement

Three years ago our venerable
Kenmore dryer finally met it's |
was 25 years old. We had pur
it, along with a Kenmore
washer, second-hand, in Torol
after getting married. They be
international travellers, those
appliances, as they were move
back to Ottawa. We often boa
finally died, we replaced them
Kenmore front loading washer
appliances were pricey, but ou
Moreover, with 5 children to w
appliances. Laundry piles up fi

It's four months since our exte
pouring water all over the floo
of the washer had torn, and th
it.

PN

Annliance Parts LISA
alec.saunders@gmail.com | My Account | Sign ou

Scholar more »

Advanced Search
Search Preferences

Images

Web Groups

sears canada complaints

News Maps

Google

Web

Search: @ the web ©) pages from Canada

Results 1 - 10 of about 1,050,000 for sears canada complaints. (0.25 seconds)

We're Waiting For A Miracle From Sears Canada — Alec Saunders .LOG
Sears Canada complaint Sears Canada washer Sears Canada poor service Sears
Canada warranty. the litany of complaints from hundreds of dissatisfied customers ...
saunderslog.com/2006/05/16/were-waiting-for-a-miracle-from-sears-canada/ - 403k -
Cached - Similar pages - Note this

Sponsored Links

Customer Service

Find exactly what you want o
Customer Service Complaints
www-CustomerSenvice.info

10principles

Shop Sears Canada's selection for privacyandsecurity. ... may contact us with any
questions, complaints or suggestions with respect to the above principles. ...
www._sears.ca/gp/browse_html?ie=UTF8&node=16397291&
no=16397281&searsBrand=core&me=A10FHFRJ... - 123k -

Cached - Similar pages - Note this

accesstoandchangingyourpersonalinformation

Shop Sears Canada's selection for privacyandsecurity. ... If you have questions, concerns, or
complaints about your privacy or your Personal Information, ...
www_sears.ca/gp/browse_html?ie=UTF8&node=16397341&
no=16397281&searsBrand=core&me=A10FHFRJ... - 123k -

Cached - Similar pages - Note this
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Integrated social media campaigns

CALLIFLOWER COMMUNIQUES

INTERVIEV facebook Home Profile Friends Inbox (798

Use right tools

ABOUT A

~ Blogs for searchability, SEO, " Ewikker o )
PR style messages |
marismith: @amachina Hi Adrianne - Calliflower is a free conference call platform &

“_ Podcasts for deep 7
a Faicebook azp rlnad: by T@§5§1 ungg?' KernnBIar;chard was guest last nite.
engagement CA days ago - Reply - View Tweet - > Show Conversation

~_ Twitter to create buzz iy T T T e
L oL OM Get the
Make use of the amplifier effect S

& Create presence eve ryWI’.]erE YES! . asaunders: An evening with Ken Blanchard - Being a One Minute Entrepreneur —
= Calliflower Communiqués hitp/tinyurl. com/58d3ej (expand
“~ RSS link everything

2 Automate

E! Realtime results for ken blanchard 0.14 seconds

6 days ago - Reply - View Tweet

posted.

¥ Mini-
Displaying
Septemb X asaunders: Audio files are big. 13 minutes 55 seconds until Ken Blanchard call is
=1 - B
cor 6 days ago - Reply - Miew Tweet
Pres

l

M e aS u re m asaunders’ exporting audio. Ken Blanchard call will be posted in a moment.

6 days ago - Reply - View Tweet

asaunders: Massive thank you to Ken Blanchard for joining us on Calliflower
Communiques tonight.

6 days ago - Reply - View Tweet
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Social media

Conversations lead to word of mouth
Pick the right tool to achieve your objective

Integrate to achieve the largest amplification
of your message
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Social media as part of the PR mix

Conversations lead to word of mouth
Pick the right tool to achieve your objective

Integrate to achieve the largest amplification
of your message

N Works




While 50% of new bloggers are still posting 3
months later, 50% aren’t

© Cartoonbank.com

f é
GREGORY

"I had my own blog for a while, but I decided to go

back to just pointless, incessant barking.”
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Be Found - Keyword Analysis

Know your audience

~ Potential buyers, Info seekers, Competitors, Media,
Casuals...

“ What are they looking for?

Which keywords are being used
~ Start with Seed list, Referrer Traffic, Competitors
“ Tools: KW Discovery, Wordtracker, Google KW Tool
“ Frequency, Competition, Relevance
“ Test with PPC

Outcome: Target keyword list
N Works




Keyword-rich copywriting

~ Smooth flow important
“ No stuffing of keywords

“ Users first
% Think “conversion”
“ Be descriptive (not “our products”)

“ Avoid text in graphics
“ If used, consider ALT-text
“ Flash problematic

“ Phrases, not words
“ Variations to capture different searches
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Keyword-rich copywriting cContd
“ Select 2-3 keyword phrases per page
~ 3-4 times per page (rule of thumb)

“ Phrases, not words

“ Benefits oriented
“ Better for conversion
“ Google snippets

“~ Make sense to people
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Optimized Copywriting — 2 Angles Matter...

“~ SEO Copywriting (Be Found)

“ Keyword-rich to facilitate high rankings in search
engines
L&\~ Free Traffic
L\ X~ The higher the position, the more traffic

~ Effective Copywriting (Be Convincing)
“~ Merely Attracting traffic is not enough
“ Call-to-Action for each page
“ Visitor scenarios
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Copywriting is King...

Google Software Engineer Matt Cutts:
“SEO will get easrer; spamming will get harder”

But just because spamming is getting harder
doesn’'t mean that SEO is getting easier — because
SEOs with the copy writing skills required to create
original and unique content of genuine value that

other people find interesting and link to aren’t a
dime a dozen
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Be Convincing

“~ Your site isn’t about you

“~Who Is your audience
“ Define Personas
“ Define calls to action and conversion funnels

~'ADD’ on the web

“~Scan & Skim vs. read
“ Follow obvious links
“ Less than 5 seconds
“ Above the fold

“ Your site’s goal: Visitor conversion, not raw
traffic

N Works




Some Useful Tools

~ Google
“ Cache: to see what Google sees

~ Site: to determine depth of indexing or to find specific
words in any site

“~ Yahoo
“link analysis & competition

~ Many others...
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Search Engine Advertising - PPC

- The fastest way to get found when prospects search for

what you have to sell

~ Pay-per-Click system (PPC)
“ No upfront $ commitment

RR

>

y O O

Bid on keywords & keyword combinations
“Auction system determines price

Popularity and bid determines position

Click-through traffic gets delivered to unique URL
Can deliver outstanding ROI

Can be used to reinforce & tune your SEO work
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PPC - Is Your Ad Relevant?

Ad Position determined by “Quality Score”
~ Bid Price
% Clickthrough rate
“ Relevance of keyword to ad
% Landing Page Quality
“ Other factors

Relevant ads are rewarded
‘Poor’ ads cost you more

N Works




Some PPC Tips

Excellent market research tool
“ Impressions: how many people searched?
“ Who else is competing for the terms

-~ Refine Targeting

“ Multiple Matching options, Negative keywords
% Geographic Targeting; Narrow ad groups for most profitable terms

- Careful with Content Syndication
“ Placement Targeting with PPC option better

Relevance:
% Test different ad versions, Different Positions
2 Clear Offer

- Landing Page Critical

- Metrics & Reports
“ Go Beyond CPC & CTR to measure Conversion, CPA
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Landing Page Considerations

Make it Fast
Make it Short

Make it Compelling
“Hero Shot of Whitepaper

‘Conversion’ pages
% Short forms

~. Do you really need all that info?
“ Privacy Assurance

Test different versions (A/B, Multivariate)
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Be Analytical

GOL\)g[e“ lJ Mew Features | Help | Contact us | Sign Out

AdWords Customer ID:

Campaign Management Reports Analytics My Account

11 Jan 2008 - 10 Feb 2008
¥ Saved Reports Dashboard Compating to: Site (2)

—

A Visitors | Export || =2 Email |
%Trafﬂc Sources Ry

D Content 20,000 20,000

P Goals

‘= E-caommerce 10,000 /.\ @ ./\. /\‘\ /\ /\ 10,000
— L]
Oy g S ._-./ \. O s g e .""'-Q--...—ll. Sy’ S g e
Settings
=1 Email [14 January 2008 |21 January 2008 | 28 January 2008 |4 February 2008
Help Resources ite Usage
About this Report

DL e Aend 188,448 visis ———" 37.65% Bounce Rate
@ Converzian Universty
\3) Cninati Quetine M 1,345,482 Page Views v 00:03:22 Avg. Time on Site
@ Repart Finder

T 7.14 pagesivisit e B2.97% % New Visits

# Visitors Overview

20,000 20,000
i
1 27,663 Visitors

view report view report
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Be Analytical

“~ What are your business objectives?
“ Rather than measuring everything

~ What do you measure? \
“ e.g. Visitor loyalty, Bounce Rate, Conversion Funiiers E
“ Micro Goals, ‘Search’ interactions, Page Overlay
“ Segment your audience
“. Campaign Tracking: Email, Direct Mail Campaigns etc.
“ Iterative Testing
% Compare against others: Hitwise, Compete.com

~ Who owns analytics?
“ Senior management buy-in mandatory
“_Processes, integration and benchmarks are key
“ Not just static reports, but interactive dashboards
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Web Marketing — A Matter of Perspective(s)

Search Engine Perspective
The Market’s Perspective
Your Visitor’'s Perspective
Analytical Perspective

...and that is my perspective...

Chris Biber - www.searchingworks.com

chris.biber@searchingworks.com
N Works



http://www.searchingworks.com/
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